Golf’s Pyramid of Influence
2012

Segment Golfers Rounds Spend
(Rounds) (mm) (mm) ($bn)

14.4 434 $24.1
56% 94% 94%

Core (8+)

Segment Golfers Rounds
(Rounds) (mm) (mm)

6.8 350
26% 16%

Avid (25+)

1.6 84 $6.(
30% 18% 23°

Moderate (8-24)

Total 25.7 463 $26.3B

" G F NOTES: Percentages reflect % of total golfers. Avid is a sub-set of Core — Note: Spending Data from 2010 reporting
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